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e largest children’s
festival in the United States!

B ® A oA 7 ) 22

. s/ V4 h







Whatever your

Proven branding & marketing
. goals...
Partnership deliver solutions
for Up to 16 — 1 Return on Investment
Direct access to the family market
success Customized partnerships

Creative branding and marketing

Showcase for product or service

i g

Sampling and cross-promotions

Employee volunteer programs

Powerful community influence

Partnering

to maximize

P



Media Value
over
$4 million

Upto1l6-1
Sponsor
Return
on
Investment

Comprehensive
360°
Media Plan

Radio

1,600 + spots on 16 + stations

Television

2,300 + spots airing on
ABC-13/KTRK-TV, Comcast,
HoustonPBS, Azteca & V-me

Print

Print editorial coverage, plus
9 print partners

Electronic & Social

Internet editorial coverage,
social media, E -blasts, event
website and sponsor partner
websites

On-site Branding

Signage & Collateral Print
Includes sponsor -specific signage,
Event Guide, press materials,
invitations, tickets, credentials, etc.




HOW WOULD YOU RATE THE EVENT?

Outstanding/Good 96%
AGE DISTRIBUTION
0 - 25 years 21%
26 - 35 years 38%
36 - 45 years 24%
46 - 55 years 12%
Guest Survey BERSEE 5%
R I NUMBER OF CHILDREN BY AGE GROUP
eS U tS 0 - 3 years 38%
4 — 10 years 42%
11 — 18 years 20%
g 13\1 - ‘QI: GENDER [O)ISTRIBUTION ]
M N 4 A
:)?\) -:‘ K;‘\\% 43 Male 49% Female 51%
=\ A L e
N o - ETHNIC BACKGROUND
White 21%
Hispanic 39%
Black/African American 23%
Asian 9%
Other 8%

(NOTE: Festival demographics closely reflect
Harris County 2010 Census trends)

MARITAL STATUS

Married 43% Single 57%
INCOME DISTRIBUTION

$0 — $49,999 30%
$50,000 — $74,999 37%
$75,000 + 33%

AVERAGE TIME SPENT AT THE EVENT
4.2 hours




Powerful
Community
Influence

Since its inception,
The
Houston Children’s Festival
has raised more than

$4.4 million
for Child Advocates, Inc.

THE VISION

Supported by fundraisers like
The Festival, Child Advocates is
striving to break the vicious cycle
of child abuse by providing
a trained court appointed
volunteer for every child
who needs one, and guiding them
to safe environments
where they can thrive.




Partnership
with

Taking It
to the next level

March 31 & April 1
2012

2012 Sponsorships Available

CONTACT:

Beth Harp
Sponsorship Director
713.504.4548
bharp@spectrumfcs.com
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